
 
 
 
 
Gold Star Giving  
 
Gold Star giving is a monthly charitable give away that I created to drive people to our website 
and increase our Facebook likes- but we gained so much more than this.  
 
Our logo is based around a gold star and our service partner plan was called the Gold Star Plan, 
so we named this program the Gold Star Giving Program, you name yours whatever you want.  
Each month we featured three local charities to “compete” for a $500 donation.  We created a 
landing page on our website to host this monthly voting event.   You will need your website 
person to create this page.  It needs to have the “voting” ability set up.  We 
 
The groups or organizations came to us.. the first few months, we reached out to friends and 
family for suggestions, but once it got going… we always had plenty to pull from.. We did not 
make it a requirement for this group or organization to be a “Non-Profit”, which I felt was a big 
draw. So, it could be Habitat for Humanity or it could be “Sally needs a new wheelchair” or 
“John wants to go to Austria to play the Cello”.   Once we had our three competitors for the 
month- they had all month to garner the most votes.  The group with the most votes won a 
$500 cash donation.  We used Facebook to get the word out.. with a link to our website.  It was 
up to the individual groups or individuals to get the word out.  We did nothing to promote 
them.. other than to put a ‘REMEMBER TO VOTE” post on Facebook with the three listed 
charities displayed.  They could vote one time per day.  Once they registered the first time to 
“vote”.. they never had to do that again…(we only wanted their email address) 
 
So.. as a result, everyone was sharing our posts on Facebook to get people to vote for them… it 
drove people to our website and increased traffic 200%.  We also captured email addresses in 
which we used to do direct email marketing monthly.   Additionally, once the winner was 
announced, we had that winning person or people come to the shop to “receive” the giant 
check.  We used this as a photo op.  The picture went on our Facebook page where friends and 
family shared the heck out of it.  I was also able to send the picture for placement in our local 
paper free of charge as. “community announcement”.   
 
This was a very simple program to run.  It helped us form a great bond with our community, it 
improved our Facebook status, it increased the traffic to our website and it helped us build our 
email marketing list.  The only thing we had to do each month was send the logos of the three 
contenders to our website people for placement on the landing page for voting purposes.   
 
 
 
 
 


